In partnership with Banville & Jones Wine Co., The Cellar Door magazine
explores international wine, food and travel themes while showcasing
product that is available to the Manitoba market. Published three times
annually in February, June and October, upcoming themes will explore
Northern Italy, Wine and Sustainability, the Loire Valley, Women & Wine,
and the Winnipeg Food & Wine scene. Join Manitoba’s only wine lifestyle
magazine for another year of travel, trends, and tasting.

2017 Media Kit

www.poisepublications.com

Reaching your audience:
• Consumers spend an average of 40 minutes reading a print magazine.
• 92% of consumers read at least 1 magazine per week.
• 34% of consumers set aside special “me time” to read magazines.
• 53% of readers made a purchase based on a print ad, and 58% look for more information
after seeing an ad. The number is even higher for 25–34 year olds (65%).
Source: Magazines Canada’s 2014 Consumer Magazine Fact Book

Distribution**
Annual Distribution
3K

n

Annually, 30,000 copies mailed directly to the homes of Banville
& Jones’s top customers, proven consumers of luxury goods in Winnipeg

n

A bonus annual distribution of over 27,000 to targeted postal code zones
in Winnipeg, including R3X, R2N, R3N R3M, R3P, R3Y, R3T

n

3,000 offered annually at advertising clientele locations, special events, wine tastings,
educational seminars, festivals and through retail distribution at Banville & Jones Wine Co.

30K
27K

The Cellar Door is proud to partner with
Inn at the Forks, The Alt Hotel, and The Fairmont Winnipeg for in-room distribution.

Inn at the Forks, located at The Forks
Market, distributes The Cellar Door in
each of its 117 rooms, as well as in
Riverstone Spa.

Alt Hotel is Winnipeg’s newest boutique
hotel, located in the heart of the SHED
district. The Cellar Door is distributed in
each of its 160 rooms.

The Fairmont Winnipeg is a luxury hotel
that caters to business guests and tourists
at the epicentre of downtown, The Forks
and the Exchange District. The Cellar Door is
available in each of its 340 rooms and suites.

Digital Distribution
The Cellar Door magazine can be downloaded or viewed online at:
n Poise Publications Inc. website n Banville & Jones website n ISSUU digital newsstand n Poise Publications Facebook Page - 250+ Fans
**For more information on distribution and circulation, contact Lisa Muirhead, Publisher, at lisa@poisepublications.com

W i n e a n d p o ss i b i l i t i e s b y B a n v i l le & J o n e s W i ne C o .

Cellar Door

the

the

Cellar Door

Wine and p oss ibil ities by Ba nvil le & Jones Wine C o.

GREAT
WINE CITIES

Issue 19
October 2014 – January 2015

Issue 27
June 2017 – September 2017

SPARKLING
WINE

Themes*
October 2017:
Tempranillo

February 2018:
Portugal

June 2018:
Seaside Wines

Spain’s noble grape produces
a versatile food wine that
knows how to travel. We
will explore Tempranillo’s
journeys, from its contribution
to port to its New World
expressions.

Portugal’s wine industry is
centuries old, but it has spent
the last two decades really
developing its reputation for
quality red and whites. In this
issue, we will explore Portugal’s
famous fortified wines (Port,
Moscatel, and Madeira) and
introduce you to its most exciting
native red and white varietals.

Grapes that grow up next to
the world’s oceans and seas
turn into unique fine wines
whose styles and stories
are inextricably tied to their
geography. We circle the
globe to bring you the
world’s best seaside wines
(and destinations).

Sales Deadline
August 31, 2017

Sales Deadline
January 8, 2018

Sales Deadline
May 2, 2018

Artwork Deadline
September 7, 2017

Artwork Deadline
January 11, 2018

Artwork Deadline
May 8, 2018

*Editorial revisions may occur without notice. For more information, contact Lisa Muirhead, Editorial Director, at lisa@poisepublications.com

Ad Rates*
Price per Issue
*Ad rates are subject to signed advertising agreement with Poise Publications Inc. Ad rates do not include custom ad design, ad creation or alteration.

Size

3 Issues

2 Issues

1 Issue

Double Page

$2050

$2250

$2450

Full Page

$1525

$1725

$1925

2/3 Page

$1125

$1325

$1525

1/2 Page

$950

$1150

$1350

1/3 Page

$850

$1050

$1250

1 Issue = $2500
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A TASTING TOUR OF

OREGON &
WASHINGTON

Rosé
Issue 21
June 2015 - September 2015

Issue 26
February 2017 – May 2017

THE
LOIRE
VALLEY

Issue 20
February 2015 – May 2015

2/3
Page H
Double Page Spread

1/3
Page H

1/2
Page H

1/3
Page
V

2/3
Page V

Single Page
(with bleed)

Premium Positioning
Back Cover Full Page: Add 25%

|

Inside Covers Full Page: Add 15%

Ad Creation

|

Interior Placement: Add 10%

Advertising Unit Dimensions

Format: PDF files must be created with
Acrobat Distiller and saved as a PDF-X1A
file. All artwork must be flattened before
saving. Publication will not accept a file
created in any other application.

Bleed

8-5/8” x 11-1/8”

Trim

8-3/8” x 10-7/8”

Safety

3/8” from page trim

Non bleed

7” x 10”

Bleed

17-1/4” x 11-1/8”

Trim

16-3/4” x 10-7/8”

Safety

3/8” from page trim

Gutter Bleed Only

15-1/2” x 10”

Width

Depth

2/3 Page V.

5”

10”

Colour: CMYK mode only. The publication
will not be responsible for colour modes set
to RGB, LAB or embedded ICC profiles.

2/3 Page H.

7-1/2”

7”

1/2 Page H.

7”

5”

Fonts: All fonts must be embedded in the file.

1/3 H.

7-1/2”

3”

Line Screen: 133 4C Density: 300

1/3 V.

2-3/8”

10”

Size: Document should be set to trim
dimensions unless bleed is required (this
pertains to full page ads only). If bleed is
required, the document must be set to bleed
dimensions with trim marks set to 10pt
offset.

Single Page

Double Page

Spread Format: Document should be sent in
single page format with bleed and 10pt offset
trim marks rather than as a page spread pdf
file.
Safety: Type or images not intended to bleed
must be kept 3/8” from page trim.

Supplied materials that do not meet the
required size and mechanical specification and necessitate modifications by Poise Publications will be subject to additional
production charges. Deadline extensions for artwork will be considered at an additional charge if requested within one week
of stated rate card deadline. If an extension is not requested and authorized, a $50.00 per-page late fee will be incurred on any
materials received after the stated deadline.
The publication is not responsible for colour or content of files that do not conform to our specifications or if material is
received after closing date. Knockout type smaller than 10 points cannot be guaranteed perfect registration and is therefore
not recommended.

For more information or to submit artwork, please contact:

Lisa Muirhead, Publisher
Email: lisa@poisepublications.com
Phone: (204) 612-2015

Vanessa Shapiro, Advertising Sales Director
Email: vanessa@poisepublications.com
Phone: (760) 815-2772

